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12.2 CONFERENCE PHOTOGRAPHY

Photography during our summits
and conferences feature dynamic
shots of speakers and panels.
Many speakers dre captured
mid-gesture, emphasizing
passionate communication and
lively discourse. These moments
highlight the energy and conviction
behind the speakers’ messages
and gives the viewer a sense of
active participation and
intellectual exchange.
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12.3 SOCIAL MEDIA VISUALS
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12.4 SOCIAL MEDIA VISUALS
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12.5 SOCIAL MEDIA VISUALS
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KEY PHRASES

A global nonprofit foundation.

FIl Institute functions under three pillars: THINK, XCHANGE, and ACT.

First we THINK, then we Xchange ideas and insights, then we ACT upon them.

We have one agenda: Impact on Humanity.

We are not just a think tank but a “Data-driven Do-Tank”.

Catalyst for real-world solutions to tackle humanity’s biggest challenges and concerns.

Facilitating dialogue between world leaders, business titans, CEOs, investors,
and change makers by addressing global challenges.

Our focus areas are Al & Robotics, Education, Healthcare, and Sustainability.
We regional summits (FIl PRIORITY summit) and 1flagship conference (...Fll7, FlI8, FII9) etc.

We invest in startups that offer sustainable solutions that are addressing humanity’s challenges.

We work to synthesize great ideas from new frontiers into THINK pieces that are relevant and accessible.

We ensure that leading innovations make it out of that lab and into the real world via ACT, where they
can be deployed in the service of all.

Access actionable insights on the world’s most pressing priorities and connect with world leaders impacting
humanity at Fll Flagship Conferences and International Summits with our membership program.
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Global

Inclusive
Data-driven
Thought leadership
Collaboration
Catalyst

Global platform
Educational equity

Bridging the gap

KEYWORDS

Bridging the digital divide
Impact on humanity
Nurturing tomorrow
Equitable access
Sustainable future
Empowering youth
Pressing priorities

Global dialogues

Legacy of Impact
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